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'Dorna s involved

MotoGP is the and integrated
pinnacle of throughout all
t I areas of the
mo on:cyc € management of
racing. the

« championship. s




'z‘ ﬁ% MotoGP: The heritage

* MotoGP is the longest runn
motorsport world championship. It v
originally founded in 1949.

« * More than 80 riders participate in th
categories of the Champions

3 :' (125cc, Moto2 and MotoGP).
-+ Legends of the motorcycle world st
il 5% E as Phil Read, John Surtees, An
4 e Nieto, Giacomo Agostini, Mick Dool
DI and Valentino Rossi have previot
| \k\ or currently participate In

championship.



K’ﬁ MotoGP: A tool to reach worldwide markets
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125¢cc class
“young talent:

anual visits to
MotoGP.com




GP Asian Manufacturers
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Sarath Kumar Zulfahmi Khairuddin Hiroshi Aoyama
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Kﬁ European Riders to promote in ASIA

ge Lorenzo in Indonesia
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7’5 European Sponsors to promote in Asia
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» European Sponsors to promote in Asia

and Prix of Japan: Visit Spain Advertising Supports




2011 MotoGP TV Status

2011 MotoGP TV Status in ASIA

TERRITORY STATION BROADCAST
Guandong TV MotoGP Race Live/SDD
CHINA Shanghai TV MotoGP Race Live/SDD
CSPN MotoGP Race Live/SDD
HONG KONG PCCW 52' Highlights + Races live TBC
INDONESIA Trans7 All Races Live, MotoGP QP Live
NTV 1 Hour highlights on delayed basis. Japan GP MotoGP Race Live
JAPAN
G+ All Races Live
Ten Sports All Races and MotoGP QP Live. 52' Highlights Delay
INDIA
NEO All Races Live
MALAYSIA TBC TBC
SINGAPORE SIS All Races and Moto
Supersports :
THAILAND Channel 9 All GP MotoGP race SDD
Continental Networks
ASIA ESPN STAR All GP MotoGP QP Live/SDD; MotoGP & Mo




7“; Public Attendance at the circuits

Sepang - Malaysia

Year DEVA Day 2 Race Day TOTAL

2010 | 14848 | 28566 | 62141 |  10555!

Twin Ring Motegi - Japan

Year Day 1 Day 2 Race Day ‘ OTAL

2010 | 6875 1 17835 ]  40.113
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Motogp.com users in Asia

19% ofthe 7,84 Pages  7'31”
total visitors  seen on Average

come from  every visit time on ¢
AS | A (+66,88% than 2009) (+49,03% than

31.11% 32,73%
Average of  Bounce Rate

new visits (-5.54% than 2009)
(+9,59% than 2009)

% visits over the - Average % of new
Area & Pages/Visit . ge o Bounce
total time on site visits
tern Asia 9.94% 6.05 00:05:42 20.13% 35
th-Eastern Asia 6.84% 10.65 00:10:12 44 71% 28
tern Asia 1%, 7.04 00:07:21 32.74% 34
thern Asia 1.01% 7.24 00:07:18 45.79% 31
tral Asia 0.03% 6.84 00:07:48 18.87% 36



K?‘} MotoGP Social Networks Relevance in ASIA

1. Indonesia: 560.731 6.  Greece: 54.456
2. ltalia: 291.023 7.  Malaysia: 54.403
cebook. 3. UK: 121.007 8.  USA: 53962
4 Spain: 96.298 9. India: 44.002
\_ 5 France: 77.920 10.  Australia: 28.251

Indonesia

Taiwan
Thailand
hexico 1.7

Linited States 1.7
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;(ﬁu, Accredited Media in Japan and Malaysia 2010
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